"A study of the 4P's in determining customer satisfaction of Taman Mini Malaysia & Mini Asean (TMMA)" / Hani Mardhati Mohamad by Mohamad, Hani Mardhati
"A STUDY OF THE 4P'S IN DETERMINING
CUSTOMER SATISFACTION OF TAMAN MINI
MALAYSIA & MINI ASEAN (TMMA)"
HANI MARDHATI HINTI MOHAMAD
Submitted in Partial Fulfillment
Of the Requirement for the
Bachelor of Business Administration (Hons) Marketing
FACULTY OF BUSINESS MANAGEMENT
UITM, MELAKA
2008
BACHELOR OF BUSINESS ADMINISTRATION (HONS)
MARKETING
FACULTY OF BUSINESS MANAGEMENT
UNIVERSITI TEKNOLOGI MARA
MELAKA
"DECLARATION OF ORIGINAL WORK"
I, Hani Mardhati Binti Mohamad, (Ile Number: 841219055118)
Hereby, declare that,
• This work has not previously been accepted in substance for any
degree, locally or overseas and is not being concurrently
submitted for this degree or any other degrees
• This project paper is the result of my independent work and
investigation, except where otherwise stated
• All verbatim extracts have been distinguished by quotation marks
and sources of my infoffi1ation have been specifically
acknowledged.
Signature:~~~-- Date: :2 9 I¥' jltXJ'6,
LETTER OF SUBMISSION
26TH APRIL 2008
The Head Program
Bachelor of Business Administration (Hons) Marketing
Faculty of Business Management
Universiti Teknologi MARA
75200 MELAKA
Dear Sir,
SUBMISSION OF PROJECT PAPER
Attached is the project paper titled "A STUDY OF THE 4P'S IN DETERMINING
CUSTOMER SATISFACTION OF TAMAN MINI MALAYSIA" to fulfill the
requirement as needed by the Faculty of Business Management, Universiti Teknologi
MARA.
Thank you
HANI RDHATI BINTI MOHAMAD
2005367803
Bachelor of Business Administration (Hons) Marketing
TABLE OF CONTENTS
ACKNOWLEDGMENTS
LIST OF TABLES
LIST OF FIGURES
ABSTRACT
CHAPTER 1: INTRODUCTION
1.1 Introduction and Background of Study
1.2 Problem Statement
1.3 . Research Questions
1.4 Research Objectives
1.5 Theoretical Framework
1.6 Research Hypotheses
1.7 Scope of Study
1.8 Time Frame
1.9 Definitions of Terms
1.10 Limitation of Study
CHAPTER 2: LITERATURE REVIEW
2.1 Introduction
2.2 Product
2.3 Price
2.4 Place
2.5 Promotion
2.6 Conclusion
CHAPTER 3: RESEARCH METHODOLOGY & DESIGN
3.1 Data Collection
3.2 Research Design
3.3 Target Population
3.4 Sampling Technique
3.5 Sampling Frame
3.6 Questionnaires Design
3.7 Preparation and Data Analysis
CHAPTER 4: RESULTS AND INTERPRETATION
4.1 Introduction
4.2 Summary statistic ofReliability
4.2.1 Reliability Statistic for Product
4.2.2 Reliabilit}' Statistic for Price
PAGE
IV
Vl
Vll
Vlll
1
2
4
4
5
6
7
7
7
8
9
11
12
13
14
15
17
17
18
18
18
19
19
21
22
23
23
ABSTRACT
As one of the attraction for tourisln in Melaka that continuously competing with its
neighborhood, Ayer Keroh is still a tourist complex that presents all th.e attraction of
Melaka. It is always a question to the TIlanagement of Tamall l'v1iniMalaysia & Mini
ASEAN on what V\Tay or strategy that is the most effecti,re, Inatch the perceptioll and
provides satisfaction to tlleir clistolners. The purpose of tIle study is to idelltify clistolner
satisfaction towards TMMA by using tIle 4p's, to id.entif)T Wllich factor that mostly
influence the customer satisfaction and to give suggestio11 and recoffilnendatioll to
TMMA regarding their 4P's in order to meet custolner satisfaction. 50 questionnaires are
distributed to visitors and tourist at TMMA but 0111:y 43 questionnaires are relulued. From
the findings, revealed that TMMA is good giving satisfaction to its Cllstoluer using its
product, price, place and promotion. The results also fOllnd that all the marl(eting mix are
accepted and have relationships \¥ith customer satisfaction. Place :ha'l~ strong
relationships with customer satisfaction conlpared to other wi'th correlation coefficient
equal to 0.614 and p==O.OOO. All the hypotlleses results are qualltitative w"here they are
significant at 0.01 level (2-tailed). After cOlnpleting this research~, the results showed that
TMMA needs to focus 011 luaintaining its place ad\lantages and in promoting the place
thTough price and its products.
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